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[SDATS]

S (Subscription) : It is a subscription based unique management contents that can be studied through a
smartphone

D (Degree) : It is associated with an MBA Degree

A (AD : Our “nano-MBA” will fusion/integrate subscription—based learning with MBA credits

T (TimeZone): We aim to provide Multi—time zone online classes to meet global demand

S (Scale): Will scale up these activities in custom training and in GLOBIS University!
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«IVT (Innovation Through Virtual Teams)
B H B 7/10 (H) 5H9BE-1 28 (R ATHER) 2B DBl
I LIAZ: https://globisusa.com/programs/individuals/pre—mba/innovation—through—virtual-teams

+EMS (Essentials of Marketing & Strategy)
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LA https://globisusa.com/programs/individuals/pre—mba/essentials—of-marketing—and—strategy—2
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GLOBIS USA, Inc.

Z DM OTES):

- —fEAEEIVEAGL

- — i B AKIBOW

KRS TR oY AR =Y 2 H—F A A

(B4 B8 T2 BV VEhE k]
Ju—E R JRHE Y A SREA, TR
E-MAIL: prinfo@globis.com

GLOBIS Brand Communications
pr-info@globis.com



